
THE FAMILY YOU 
CREATEA concept by Alexandra Kurt

For a 90–120-second commercial
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SYNOPSISIt is nighttime. We see a gray and barren prefabricated housing estate. The street is deserted and quiet. The camera slowly zooms in on a 
specific apartment where a light is still on.

Cut to: We see a close-up of a young girl, KIRA [19], in her room. She is covering her ears, her eyes are swollen, her eyeliner is smudged. She 
is sobbing. Deafening noise comes from the next room:

Two adult voices are shouting at each other. Plates are being thrown. Someone is banging on Kira's door. Someone is aggressively pressing 
down on the door handle, but the door is locked.

Kira flinches. She has to get out of here! But where to? She looks longingly toward the window.

Suddenly, her cell phone lights up with a *bling*. A stroke of luck. Kira grabs her cell phone and storms out of her room. As she steps into the 
hallway, the argument gets even louder. She pauses briefly, looking toward the living room (where the noise is coming from). She hesitates, 
but then turns around decisively, grabs her ADIDAS tracksuit jacket from the coat hook as she passes, and slams the apartment door behind 
her.

Once outside, Kira—still disheveled and tearful—heads straight for an old 1980s car at the end of the parking lot. Her friends are already 
waiting for her at the car—all cool, individual young people wearing Adidas clothing. LEO (21), a young androgynous person, stands in front 
of the car and hugs Kira. Leo lovingly wipes a tear from her face and opens the door to the back seat for Kira.

Once Kira is sitting in the car, she puts her ADIDAS jacket on her lap. The argument at home still weighs heavily on her mind. She looks out 
of the window melancholically, while her friends keep turning around to look at her, take her hand, and cheer up the mood in the car. Then 
the car drives off into the dark night.
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SYNOPSIS
The group of friends arrives at an undefined location: surrounded by darkness, a techno rave 
is taking place on artificial turf with a large, bright spotlight in the middle. The friends get out 
of the car and burst with anticipation, looking at each other excitedly. Kira walks toward the 
crowd at the rave. We now see many young people wearing ADIDAS clothing—colorful, 
unusual, queer, and diverse. They dance hypnotically, addicted to the beat, some standing 
out because of their aura—or because they are doing something “unusual” like playing 
electric guitar, performing a backflip, etc.

Kira stands in the middle, puts on the ADIDAS jacket, and closes her eyes. Slowly, her body 
also begins to surrender to the music, her facial expressions relax, she fixes her hair, wipes 
the smudged eyeliner from her face. Leo approaches her from the side and smiles at her 
sympathetically. They dance together briefly, surrendering to the music. Then Leo opens his 
arms and hugs Kira in a friendly manner. A third, then a fourth, fifth, and sixth person join 
them—until they have formed a circle of 30 people around our protagonist. Everyone hugs 
each other in a friendly manner, with our protagonist in the middle. Meanwhile, the camera 
pans up until it is in a top shot. Kira looks directly into the lens and smiles.

The claim appears:
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It‘s not about the family you are born into
but the one you create.
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LOOK & FEELThe first part of the commercial shows our main character in the real world—a world in which she feels neither secure nor at home. It is a 
dreary world, which we convey visually using muted colors such as beige, brown, and black. We use a handheld camera and practical 
lighting to enhance the feeling of realism.

But when she receives a message on her cell phone, it's the liberating moment she's been waiting for! Here we discover ADIDAS for the first 
time. Our main character decides to leave her dreary and oppressive everyday life behind, takes her red ADIDAS Originals jacket off the coat 
hook, and meets up with her friends.

For us, ADIDAS Originals is so much more than just a lifestyle brand. ADIDAS means belonging, no matter what social environment you grow 
up in or what school you go to - because, like our protagonist, there are many teenagers and young people who come from socially 
disadvantaged backgrounds and often want nothing more than to escape, even if only for a brief moment -

 and ADIDAS makes this wish possible for our protagonist.
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LOOK & FEELWhen the group of friends arrives at the rave, they enter the world of ADIDAS Originals. A world that stands in strong contrast to the realism 
established before. Because ADIDAS is anything but dreary and gray—ADIDAS is loud, colorful, and vibrant.

We stage a raver crowd where everyone can be who they are. Queer, diverse, and body positive. Some wear reatail pieces, others ADIDAS 
costume pieces – but they all have one thing in common: the lifestyle of ADIDAS Originals.

Visually, we will work with saturated colors, long exposure and in-camera filters so that shapes dissolve, areas of color blur and different 
movements become one. It is a world that cannot be explained – you have to feel it.

Every frame carries the spirit of the brand: self-determination, courage, individuality. Adidas Originals is not just clothing—it is a space where 
you can encounter yourself.

In the midst of this raver crowd is our protagonist, who is able to let go more and more and forget her problems at home. She surrenders to 
the techno beat. For the first time in her life, she feels a sense of security, belonging, and arrival.

When her best friend comes up to her and hugs her, more and more people from the raver crowd join
 in and form a big group hug. This is where our protagonist feels at home,

in the community of ADIDAS Originals.
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STYLING
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One of the most important aspects of our commercial is the styling. Our aim is to make the ADIDAS Originals 
brand the main feature of young, urban subculture. To achieve this, we brought in a team of four talented 
young costume designers and stylists who have been working intensively with Adidas looks from the 1990s 
to the 2020s to bring the iconic clothing to life. 

We deliberately focus on an elevated street style that emphasizes the individuality of each person in the raver 
crowd and expresses this through custom pieces. We clearly stand for individuality and use ADIDAS to bring 
out the strengths of each individual—because diversity, queerness, and body positivity are what ADIDAS 
stands for to us. A
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THE MAKERS
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Alexandra Kurt, born in 1997, studied at the film school “BTS – 
Cinéma et Audiovisuel” in Luxembourg after graduating from high 
school.

Since 2019, she has been studying cinema and television film 
directing at the University of Television and Film Munich. Her films 
have already won her the German Youth Film Award and the 
European media award PRIX EUROPA.
Kurt has screened at (inter)-national festivals, e.g. as part of the 
“Filmfestival Max Ophüls Preis.” In 2022, she was nominated at the 
renowned A-festival “PÖFF Shorts” in Tallinn, Estonia.
In 2024, Alexandra Kurt was one of three nominees for the ARD 
Degeto Impuls Prize. 

Luis Spielmann, born in 2002, has been studying cinematography at 
the University of Television and Film since 2021.

During this time, he has had the privilege of working as a 
cameraman on many commercials, as well as numerous feature 
films and documentaries.

His work has been shown at renowned festivals such as DOK.fest 
Munich and FSF 2025 since 2021. Among other awards, his work 
won the German Youth Film Award.

DIRECTOR OF 
PHOTOGRAPHYDIRECTOR & CONCEPT
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SPECSPOT
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A spec spot, or “speculative spot,” is a tool that enables aspiring filmmakers to make their way into the advertising industry. It involves 
developing a concept for a brand without a commission and implementing it with the brand owner's consent, with the aim of submitting the 
result to student sections at advertising festivals and expanding the filmmakers' own portfolios.

A
 C

O
N

C
EP

T B
Y

A
LE

X
A

N
D

R
A

 K
U

R
T



THANK YOU!
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CONTACT, FOR FURTHER 
QUESTIONS OR INFORMATION
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